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8 Scripts, die jeder kennen sollte
... hur besser



Agenda

Master Negative List
Annomaly Detector
Position Bidding
QF-Tracker

Account Check

Search Query Mining
Zombie Campaign-Check
Tagesbudget-Check
Laufzeit Kontrolle
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Master Negative List

Problem:
Neue Kampagnen

Sie mithil ( en, stimmungen z

Pflege MCC-Listen =3
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https://developers.google.com/adwords/scripts/docs/solutions/mccapp-master-negative-list

Master Negative List

abe aigns ocessed . PREne
FR Account Negatives
FR Account Negative Placements

Email ad Mas. ar iz.de. monika mueller@

omer IDs

1

1000 weitere Zeilen unten  hinzufiigen

Configuration
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Master Negative List

Hello,

The Master Negative List script synced a total of 143 keywords and 0 placements. 2 accounts
were processed, of which 2 succeeded, and D failed. See the table below for details.

Customerid Synced Campaigns

Cheers
AdWords Scripts Team
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Master Negative List

Nice:
Config per Spreadsheet
Schone HTML-Mail
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Master Negative List

Besser:
Account-Name statt ID
Mailbetreff konfigurierbar
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Master Negative List



Anomaly
Detector
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Anomaly Detector

Spurt ungewohnliche Veranderungen auf:
Kosten
Conversions
Klicks
Impressions (wer's braucht...)


https://developers.google.com/adwords/scripts/docs/solutions/mccapp-account-anomaly-detector

Anomaly Detector

C D E

Account Anomaly Detector - dashboard 555-555-5555
Weeks to look at 26 (half a year) e the better
Alert at 6:00 Impressions t
Alert at 6:00 Clicks too
Conversions too low
Alert at 6:00 Cost too high
Email

Friday, 6:00 Historical
Customer ID Imprassions Conversions Imprassions Clicks Convarsions

247.76|
3.61
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Anomaly Detector

Smart:

Durchschnitt letzte 26 (konfigurierbar) gleiche
Werktage

gleiche Uhrzeit-3 Stunden
Meckert nur einmal am Tag pro Kennzahl
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Anomaly Detector

Your account is not performing as expected today:

Cost is too high: 371.25 EUR by 5:00, expecting at most 370.87

Log into AdWords and take a look.

Alerts dashboard:
jaRavrikhs 7iSjdxlI9oUQPEDIoNyKpljw/editi#oid=0
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Anomaly Detector

Besser:

Toleranzgrenze nicht abziehen
Stundlich vs. taglich

ab bestimmter Stunde laufen lassen



Anomaly Detector



QF Tracker von
Martin
Rottgerding



QF Tracker

https://www.internetkapitaene.de/2016/03/11/der-

neue-adwords-quality-score-tracker-ist-da-2/

Schone Visualisierung der QF Entwicklung
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https://www.internetkapitaene.de/2016/03/11/der-neue-adwords-quality-score-tracker-ist-da-2/

QF Tracker

Average QS

cost weightad

E Average QS

cost weighted

[T 9.032437348
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QF Tracker

Smart:
Schreibt Anleitung etc. in Spreadsheet
Trackt Nutzung per Google Analytics
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QF Tracker

Besser:
Gewichtung nach Kosten
Mail bei Veranderung
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QF Tracker
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Account Checker
von Brainlabs
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Account Checker

Sucht Stockfehler

Broad-Keyword ohne +
Jahreszahlen in Texten
U.v.m.
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https://www.brainlabsdigital.com/check-if-youve-screwed-up-your-account/

Account Checker

Nice:
Spreadsheet Prufung
printRows — Blockweise Sheet-Befillung
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Account Checker

Besser:

Sheet Cleanup
Mail mit Anzahl der Treffer
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Account Checker
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Position Bidding
von Brainlabs /
Holger Schulz



Position Bidding

+ LABEL

Label

B Bid-AG-Position

Bid-AG-Position

Label basiert, Ziel = Position

Bid-AG-Position

Super transparent

Bid-AG-Position

L auft stUndlich

First Page Bid + Min/Max S

Bid-AG-Position 2.

Bid-AG-Position 3.
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https://www.internet-marketing-inside.de/AdWords-Scripts/AdWords-Position-Script.html

Position Bidding

Smart:
Config-Script + zentrales Core-Script
Segment Google-Suche
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Position Bidding

Besser:
Labels kopieren

Berucksichtigung Werbezeitplan
Stundencheck (z.B. BUrozeiten + Wochenende im B2B)
Faktor aufschlagen / abziehen
Position nachjustieren (z.B. pro 10% um 1 Position)
(oder alles zusammen?)


https://searchengineland.com/heres-script-copying-labels-levels-274853

Position Bidding



Search Query
MIning von
Brainlabs
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Search Query Mining

Zerlegt und analysiert Suchanfragen
Einzelne Worte
Wortkombinationen
- neue Negatives
- neue gute Kombinatoren
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https://searchengineland.com/brainlabs-script-find-best-worst-search-queries-using-n-grams-228379

Search Query Mining

A B c

-

Analysis of Words in Search Query Report, By Account

Active ad groups in active campaigns

Phrase = Query Couni = Clicks = Impressions = Cost = Conversions = Conversion\ = CTR = CPC
67 403 17.656 €383,63 €0,00 2,28%
46 346 8.485 €328,39 €0,00 4,08%
29 387 19.994 €253,95 €0,00 1,94%
58 .036 3.290 €241,30 €0,00 31,49%
325 17.337 €239,28 €0,00 1,87%
20 269 1.470 €233,80 €0,00 18,30%
anleitung 16 213 2522 €198,83 €0,00 8,45%
23 148 2.880 €195,27 €0,00 5,14%
12 425 12.759 €187,00 €0,00 3,33%
53 615 4.348 €169,72 €0,00 14,14%
32 180 3.208 €164,70 €0,00 5,46%
51 569 4777 €163,91 €0,00 11,91%
13 210 8.571 €161,04 €0,00 2,45%

21 164 2.428 €1561,73 €0,00 6,75%
29 4R7 1707 £142 n2 £n nn 27 AR
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Tabellenblatt1 Campaign Word Analysis Ad Group Word Analysis Account Word Analysis Word Count Analysis




Search Query Mining

Smart:
Abgleich mit Negatives
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Search Query Mining

Besser:
Flexible Data-Range
Kleines Tuning
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Search Query Mining



Search Query Mining

[ ek ke ke ke ko ko
// For X Days - for AWQOL
S hhkhkkhkhhkhhhhhhh Ak
function lastXDays (iDays)
{

var startDate = new Datel();
startDate.setDate (startDate.getDate () —iDays) ;

startDate = Utilities.formatDate(startDate, AdWordsApp.currentAccount() .getTimeZone (), "vyvyyyMrdd”

var endDate = new Date ()
endDate.setDate (endDate.getDate () -1) ;
endDate = Utilities.formatDate (endDate, AdWordsApp.currentAccount() .getTimeZone (),

Logger.log({startDate+", "+endDate)

return startDate+", "+endDate




Zombie
Campaign
Check



Zombie Campaign Check

Versehentlich abgewurgte Kampagnen
Flexible Ausrichtung
Textablehnung
Alle Texte pausiert
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http://www.inbiz.de/adwords-scripts

Zombie Campaign Check

Besser:
MCC-fahig
Labeling fUr effizientere Mails
BerUcksichtigung End-Datum
fmonth=12, year=2018, day=31}

Fmay = p=
LIl s I ——— ) = — ]



Zombie Campaign Check
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Tagesbudget
Check
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Tagesbudget Check

Tageszeit + Klicks Impressionen

134.697
47.910
25.097
16.074
15.582
20.523
29.493
38.880
37.416
19.233

869
666
542
569
544
1.133
573
72
50
32
89
66
25
18
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Tagesbudget - Steuerung
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http://www.inbiz.de/adwords-scripts

Tagesbudget Check

Besser:
Intraday-Check
Geteilte Budgets
Mailversand (Absendename)
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Tagesbudget Check

Check Suchanfragen nach Einzelworten

[This sender failed our fraud detection checks and may not be who they appear to be. Learn about spoofing at http://aka.ms/LearnAboutSpoofing]

Checke:

=



Tagesbudget Check
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| aufzeit
Kontrolle
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Laufzeit Kontrolle

Kein Verlass auf Laufzeit

Test:
Mittelwert 30 Sekunden
min = 25
max=338
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Laufzeit Kontrolle

Laufzeit messen und rechtzeitig aussteigen

var minRemainingTimeForCancellation

while (accountlIterator.hasNext())

{

'/ Laufzeitcheck

var iRemainingTime = AdWordsipp.getExecutionInfo() .getBemainingTime ()
Logger.log("# Restlaufzeit

claufzeit "+iRemainingTime)
if {(iFemainingTime<minEemainingTimeForCancellation)

{

var dBEunTime = | —iRemainingTime) /

dRunTime = Math.round {(dRunTime})
sSubkject = sSubject + " - it "+dRunTime+" Minuten gelaufen™




Laufzeit Kontrolle

Laufzeit messen und rechtzeitig warnen

[k ko ke ko
// Laufzei t*?ufung — Warnung
J ] Ak kA ko Kk ko ko ok Ak
var minRemainingTimeForWarning =
while {(accountIterator.hasNext())
{
var iRemainingTime = EdWordsEpp getExecutionInfo () .getRemainingTime ()
Logger.log("+ Eestlaufzeit: "+iRemainingTime)
if (iRemainingTime<minRemainingTimeForWarning)
{
var dREunTime = —iRemainingTime) /
dRunTime = Math. round{dRunTlme}
sSubject = sSubject + " - Laufzeit kénnte knapp werden "+dRunTime+" M
}




Links

Ads Developer Blog

AdWords Scripts Hilfe Forum

Downloads:
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https://ads-developers.googleblog.com/search/label/adwords_scripts
https://groups.google.com/forum/#!forum/adwords-scripts
https://plus.google.com/+InBizDe/

Allerletzter Tipp

Arbeit abnehmen lassen — nie das Denken!



http://www.wirsehenanders.at/

Kontakt

- thomas.gruebel@inbiz.de
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https://plus.google.com/+InBizDe/
https://plus.google.com/+InBizDe/
http://www.facebook.com/InbizOnlineMarketing

